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Top: Terry Clarke and Giorgio Abbiati, of
Abbiati. Above: Inspired’s stand. Below:
Aristocrat’s Sopranos stepper.
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MEI were also pushing the Easitrax
hard. It's an RFID-enabled solution for
back room accounting and slot floor
management; it allows you to track the
cashbox through the slot floor process
and store Cashflow SC performance
data. More on this product in a future
issue, along with a closer look at the
Defender.

Roulette specialists Abbiati had
their roulette display screen on
show, and it certainly looks like a
quality product. The company has
worked hard to expand its product
line in the last couple of years, and

this really should pay off with new business for the
Italy-based company.

They were also pushing their wheel with visible
laser sensors, which Abbiati maintain is the best and
most accurate way to reveal quickly the winning
number in roulette.

Of course, no mention of Abbiati would be
complete without their RFID solution, in conjunction
with Progressive Gaming International. It's a solid
solution for any casino, and partnering with a
company like PGI, which excels at technology
advances, can only work in Abbiati's favour. It allows
the company to concentrate on their roulette product
while expanding their offering to customers.

Inspired Gaming Group, innovators and ever-
creative when it comes to anything networked, had
plenty to talk about. First, they were showing the
latest incarnation of their virtual sports games, which
benefit from the company owning its own computer-
generated graphics specialists. We saw their horse
racing and greyhounds, and both looked absolutely
stunning. If you were watching from, say, 10 feet or
more away, you would be forgiven for a double-take,
it's that good.

Steve Wooding, Product Innovation Director,
explained why they were pushing this particular
product at G2E. "Virtual sports has been long-
established in the UK. We [Inspired] have had virtual
dogs, virtual horses as a broadcast feed for about five
years now. We've been the leading player in broadcast
sports for that time.

"It really took off when the foot-and-mouth
outbreak hit and race meetings were stopped. The
quantity of virtual racing exploded overnight and
credibility came with punters betting on it and
trusting it, the dogs and horses are very much part of
the betting schedule in the UK now. Our virtual dog
track is something like the third most popular track
in the UK, in among all the real live ones. It's not
cartoony at all now, it's very credible.

"So we took the product and we
have developed it and we're just
showing the latest upgrade to our
engine here, which is using photo-
realistic backgrounds. We've now put
this together with a number of other
sports, like soccer and a number of
motor-racing products like speedway,
and we're launching a virtual sports
book product which will allow
scheduled races to be configured by
the casino or the outlet. They can
set their own schedule for frequency,
terminals will be able to accept
numerous types of payment, cash,
ticket or card, and they'll be shown

either in picture-in-picture on the terminal or on
large plasma screens, whatever the casino wants.

Gold Club's reputation grows with each year, and
at G2E they cemented this with a wide selection of
machines. The company manufactures a range of
automated roulettes, from five-station compact
designs like Star and Pearl to the eight-station Omega,
which promises more leg room for seated players.

More striking options exist, like their Pepo set-up, a
sort of star configuration of integrated player stations
around an automated wheel. Its striking red seats,
built in to the player station, really do stand out, and
they are available in a stand-alone version, in which
up to 120 stations can be used.

Neon is their answer to the demand for single-
station roulette play, with a 19" touchscreen linking
play to any Gold Club automated wheel in a venue.

Gold Club is also active in the slot market, with
titles like its Game Star, a multi-game station which
includes all of their games in one machine, with the
potential to add more in the future.

Aristocrat shared its large stand with some of its
partners, companies like ACE Interactive, which it
acquired last year, and Interblock, the Slovenian
automated gaming company.

One of Aristocrat’s stars of the show was their
Sopranos stepper, a smartly designed slot product
which trades on one of the best-known TV shows of the
last 20 years. The company even had Tony Soprano
himself, actor James Gandolfini, making an appearance
on the stand. Aristocrat’s Marc Campman explained:
"One thing we have launched in the US, not in Europe
yet, is The Sopranos. It's a traditional stepper machine,
with the TV show theme incorporated.

"It's not decided if we're going to take this to
Europe, we don't have a stepper product in there at
the moment. We've had some requests from
customers, so we'll see.”

ACE was acquired because of their expertise in
networks, with a background in lotteries, which
translates particularly well to the casino environment.
There's a similar need for security and flexibility, and
two-way conversation between remote terminal and
server, not to mention frequent upgrades and
downloads on the network.

Their SBG product for Aristocrat is on the verge of
"going live’, as Marc expanded on: "We've taken the
ACE software and now put it on the Viridion
machine, so we have a server-based offering for
casino operators.

"It's in two elements. The first step, our own
solution, is downloadable games, which is like the
entry-level for server-based gaming, which works from
a local server. The RNG is still in the gaming machine.
This way allows you to configure the slot floor
according to your customers, time of day et cetera.

"The next level is server-based gaming, where it is
all done over a wider network, with the RNG in the
server, and with a much bigger library of games
which we have ported from a number of Aristocrat
games to this environment.

"This is almost ready to roll as a product, we're
really launching it here. It's about to go on trial in
some casinos; it's a major development for ACE, that
we now have it in the casino environment.”

PokerPro also took up a significant space on the
stand, and considering the amount of attention the
product always generates, this was a smart move. Four
new developments for PokerPro meant lots of interest,
and visitors were not disappointed.

PokerPro now has betting functionality within the
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Novomatic’s Novo-Vision cabinet. Below
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game, so players can bet on, for example, the suit of
the next card drawn; the idea of this game-within-a-
game feature is to improve the revenue stream of
poker, which is notoriously quite limited for the
casino. Another software development is for
tournaments, which could be quite something;
imagine how much quicker a full tournament could
take place using these dynamic tables, and how much
more poker customers could enjoy. It's a
mouthwatering prospect.

Third of the new developments is an entertainment
only product; players put their money in, it buys a
certain amount of credits and they play a peer,
though only for bragging rights. No prizes, no money,
just poker for fun. In terms of brand awareness, this
table might prove significant as of course it can be
positioned in places a gambling machine cannot.

Finally, there is also a PokerPro kiosk, which
relieves a casino of placing a member of staff with the
machines to arrange player cards; the kiosk means
the player can do everything themselves.

TCSJOHNHUXLEY had plenty to shout about,
with an announcement regarding their gaming
layouts, two new games and three new table games.

Until now, their KRE8 gaming layouts were only
available through their UK facility, but the company
has moved to keep pace with demand worldwide by
opening full production facilities in Las Vegas,
Macau, Australia and South Africa. The KRE8
synthetic gaming surface is highly resistant to spills
and burns, so it's perfect for the high-traffic casino
environment. On the stand, all the dealers and
promotional staff were wearing uniforms made from
TCSJH layouts, supplied by Uniforms by John Marks.

Their MultiPLAY Roulette made its US debut, an
interesting twist on traditional roulette which brings
together a live croupier and wheel with an electronic
multiplayer betting area. This is in the form of a 56"
Quad HD LCD screen and, frankly, it looks superb.
The game is much faster as all transactions are digital,
which obviously equates to higher returns for an
operator. With a good croupier on the case, this kind
of product could mean serious revenue for a casino, as
it bridges neatly internet gaming and live roulette.

Another US debut for TCS was Super Sic Bo, a fully
electronic animated Sic Bo game with Super Streak
side betting alongside Sic Bo's usual 56 betting
options. It's another great looking game, the visual
design is perfect and all alerts are clear and
unmistakeable. Again, play is faster than a traditional
Sic Bo table, and therefore profitability is increased.

Their new table games on show were Blackjack
Plus, Step Poker, and Lucky Numbers Roulette, which
can be played on a single- or doule-zero wheel.

Octavian had a real ace up its sleeve with two new
products in the shape of GateManager and
CashManager.

GateManager comprises four main areas, with
Reception, Surveillance, Player Tracking and
Marketing. At Reception, your customer checks in
and is identified with a member card; this gives the
reception staff all they need to know about this
customer in one move, rather than cross-referencing
with different software. The surveillance aspect
guards the operation against allowing in barred
members — assuming they present their card,
presumably — but there is also a provision where the
system matches newly-registered customers with
blacklisted customers, so there is a safety net. Player
tracking creates a picture of the client, a data
snapshot which includes entries from tables, cashier

operations, slots and more so you have an accurate
picture of the customer’s overall value. This could
influence setting bonus levels to the customer,
incentives and comps. This can communicate with
other casino information systems already in use.

The marketing side lets the operator set eligibility
levels, day or time triggers, and redemption criteria,
and manages all aspects of promotions top the
customer. The system can also generate email
promotions, vouchers, SMS and call lists.

CashManager, meanwhile, manages and monitors
all transactions within the gaming area of the resort
or casino. It is broken down into Cage and Tables.
Interestingly, the Tables side provides both actual and
theoretical values for table and customer
performance; most systems refer only to actuals.

CashManager and GateManager both use the
Guardian security system which controls security keys
and permissions, audit trails, log files and blacklist info.

Last but certainly not least, Novomatic had an
assured presence at G2E with, once again, a strong
line-up of product and the busy, bustling stand we
have come to expect from the European giants.

On the stand were a selection of new Coolfire II
games, like American Poker II deluxe, Holmes &
Watson, Beetle Mania plus a selection of recent
releases on the platform.

Their new cabinets were at the heart of the attention
though. First up was the Novo-Vision slant top, which
utilises Coolfire Il and boasts a 22" lower touchscreen
and a 27" upper screen. Players can flip play between
screens depending on which is more comfortable for
them. Another smart innovation is the second start
button at the foot rest; simple, but very clever.

The Novo-Vision cabinet has distinctive sound,
with a sub woofer and active satellites which help
make the gaming experience even more immersive.
Again, it benefits from Novomatic's Coolfire Il gaming
platform and a second start button, and has two
16:10 ratio widescreen monitors.

Finally in their new cabinets comes Super-R
Gaminator, a very smart, stylish and advanced slot
cabinet which features 'hybrid technology’ - the
ability to combine video and mechanical reels on one
cabinet. Three giant mechanical reels complement
advanced video gaming technology to provide a
stunning gaming floor attraction; it also boasts
Coolfire II and a similar audio setup to the Novo-
Vision cabinet.

Add to this already outstanding selection of new
product their leading multiplayer games, and you can
see why the Novomatic stand is busy no matter what
show they are attending.

Novo TouchBet Live Baccarat allows up to 250
players to join the fun and is every bit as flexible as
the market-leading TouchBet Roulette product the
industry is so familiar with. Their Sic Bo product is
equally strong; Novomatic should have no problems
selling these units as the initial product for Roulette
is so respected, admired and imitated. Expect these
multiplayers to extend the company’s footprint even
wider around the world, notably in Asia.




